
Integrating Social Media Into Your Resort

Social Media can serve multiple areas of a resort
✓ Marketing
✓ PR
✓ HR
✓ Customer Service
✓ Operations
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Integrated Online Marketing 
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Integrating Social Media Into Your Resort

Marketing 
✓ Word Of Mouth : leveraging the influence of your brand 

advocates 
✓ Engagement: retention
✓ Direct marketing : Direct messaging via Facebook, Tweeting
✓ Indirect marketing : News feed updates (Facebook)
✓ Viral distribution of media : Users sharing videos/photos/posts
✓ SEO
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Integrating Social Media Into Your Resort

Public Relations : Influencing the Professional Influencers
✓ Traditional Media : Hungry for spoon-fed content 
✓ Bloggers 
✓ Reputation Management
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Integrating Social Media Into Your Resort

Human Resources
✓ Recruiting
✓ Employee retention & rewarding
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Integrating Social Media Into Your Resort

Customer Service
✓ Answering questions
✓ Responding to issues
✓ Feedback
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Integrating Social Media Into Your Resort

Operations
✓ Awareness of on-mountain status or hazards
✓ Feedback
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Implementation of Social Media
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People

To setup, customize and tune the engine
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People

To monitor and drive (you)
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People

Yes, but I’m already slammed
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People
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People
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Social Engagement Examples
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http://pms/proj_calendar.php
http://pms/proj_calendar.php


Social Engagement Examples
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http://www.youtube.com/user/schweitzerid%23p/u/22/wf1Xm18yQcs
http://www.youtube.com/user/schweitzerid%23p/u/22/wf1Xm18yQcs


Social Engagement Examples
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http://www.snow.com/epicmix/home.aspx?intcmp=V000006
http://www.snow.com/epicmix/home.aspx?intcmp=V000006
http://www.snow.com/epicmix/home.aspx?intcmp=V000006


Take Aways

1. Set goals and measure
2. Integrate across your marketing plan and throughout your resort
3. The easy part is setting it up. You must have people to drive it.
4. Engage with Influencers and turn them into Brand Advocates
5. Listen, Test, Adapt continuously
6. Fear not
7. As resorts - people love you and want others to love you too.
8. So... share the Love
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Thank You

Mark Shipley
President | Chief Strategic Officer : Wanderlust

createwanderlust.com
linkedin.com/in/markshipley

twitter.com/mshipley
facebook.com/markdshipley

Dave Gibson
President | Overhead : Propeller Media Works

propellermediaworks.com
linkedin.com/in/propdave

twitter.com/propdave
propdave.com
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